	High School Course
	College WECM Equivalent

	Hotel Management

(HOTEL-TP) 12421T52
	Hospitality Marketing and Sales
HAMG 2207 or HAMG 2307 (or HAMG 2007 CEU)


Course Outcomes – Hospitality Marketing and Sales

(HAMG 2207/2307)

Course Description:
Identification of the core principles of marketing and their impact on the hospitality industry.

Learning Outcomes:
The student will identify and discuss the eight principles of marketing; create or critique a marketing plan as it relates to an organizational mission statement and strategy plan; and demonstrate successful approaches and techniques to sales.

	Expected Competencies
(The enhanced course must include the following competencies.)
	Check if “Yes”

	The student can:


	

	1.  
	Identify and discuss the eight principles of marketing.
	

	2.
	Create or critique a marketing plan as it relates to an organizational mission statement and strategy plan.
	

	3.
	Demonstrate successful approaches and techniques to sales.
	

	4.
	Discuss how marketing principles apply to the hospitality industry.
	

	5.
	Thoroughly understand and define the eight P’s of marketing.
	

	6.
	Understand how the concept of strategic management influences the marketing mix of an operation.
	

	7.
	Understand the role of marketing in strategic planning.
	

	8.
	Understand specific service characteristics of hospitality marketing.
	

	9.
	Gain an understanding of consumer markets and influences on consumer buying behavior.
	


Textbook, Hardware/Software, and Tool Recommendations:

Nykiel.  Marketing in the Hospitality Indstry, 3rd edition.
