	High School Course
	College WECM Equivalent

	Introduction to Travel and Tourism

(INTRAVTP) N1242T55
AND

Travel and Tourism Marketing

(TRAV-TP) 12421T55
	Introduction to Travel and Tourism
TRVM 1300 (or TRVM 1000 CEU)
AND

Travel and Tourism Sales and Marketing Techniques
TRVM 1345 (or TRVM 1045 CEU)


Course Outcomes – Introduction to Travel and Tourism

(TRVM 1300)

Course Description:

An overview of the travel and tourism industry. Emphasis on travel careers and the impact of tourism on society.

Learning Outcomes:

Identify the qualifications needed for the many careers in the travel and tourism industry; discuss the history and growth of travel and tourism and how they relate to the marketplace; define the role of governments in the travel industry and identify how tourism is an important source of revenue for a destination; describe types of geography as it relates to travelers, and identify types of travel and travelers; identify the components of the travel and tourism industry, define the channels of distribution, and discuss how the travel product is promoted and marketed.

	Expected Competencies

(The enhanced course must include the following competencies.)
	Check if “Yes”

	The student can:


	

	1.
	The student will list the qualifications needed for several careers in the travel and tourism industry, identify Travel and Tourism as an industry, its history, its growth and how it relates to the marketplace.
	

	2.
	Students will participate in the various inspections of the transportation facilities of the airport and airport control tower. As available, students will have the opportunity to inspect car rental agencies, travel agencies, hotels, tour operator facilities, the Chamber of Commerce, Convention and Visitors Bureau and local area tourist attractions.
	

	3.
	Students will learn to create a week long itinerary and price a tour given a specific scenario; analyze computer and paperback tourism and demonstrate proper brochure filing techniques using the American Society of Travel Agents (ASTA) or Airline Reporting Corporation (ARC) filing guidelines.
	

	4.
	The student will discuss and demonstrate appropriate office dress and grooming and the professionalism expected in a service industry.
	

	5.
	The student will identify four factors that affect the price of a cruise, price a cruise, study the origins of the cruise industry and discuss how the cruise product is marketed and distributed.
	

	6.  
	The student will describe the organizational structure of a hotel, define the hotel/motel resort industry, its products and channels of distribution and interpret and read the Official Hotel Guide.
	

	7.
	The student will describe the organizational structure of a travel agency; list airport codes for 40 major cities in the United States, interpret and read the North American Official Airline Guide (OAG) and Business Travel Planner; list five functions of a travel agency and identify its role in the distribution system.
	

	8.
	The student will identify the major Computer Reservation System (CRS) vendors, discuss non-automated procedures, define the uses of automation and describe the major impact of automation on the travel industry.
	

	9.
	The student will define the role of the government in the travel industry and identify how tourism can be an important source of revenue for a destination.
	

	10.
	The student will list the different types of geography as related to travelers, discuss the history of travel, and identify the different types of travel and travelers.
	

	11.
	The student will identify the three tourism systems and services, define the four surface travel industries and how they are interrelated.
	

	12.
	The student will identify the components of the travel and tourism industry, define the channels of distribution and discuss how the travel product is promoted and marketed.
	


Textbook, Hardware/Software, and Tool Recommendations:

None.

Course Outcomes –Travel and Tourism Sales and Marketing Techniques

(TRVM 1345)

Course Description:

A study of marketing, sales techniques, promotions, and advertising theories as applied to the travel and tourism industry. Exposure to the marketing mix relating to market segmentation, market planning, advertising, and other communication techniques. Emphasis on role playing scenarios and consumer buying behavior. Product-service mix will be addressed.

Learning Outcomes:

Define basic marketing terms, display knowledge of selling techniques, and apply basic advertising terms. Create media promotion using elements of design and communication skills.

Standardized competencies currently do not exist for this course.
